The main purpose of the article is to show in diachronic and synchronic aspects foreign languages teaching and learning within the educational space of Russia. A special attention is paid to English as a foreign language (EFL), the presence of which in different educational
. In Russia a great attention was traditionally paid to the role of foreign languages studying in home education and upbringing, caused by the pursuance of the Russian elite to educate their children in the "European way". Thus, the 18 th century became a period of family tutors [Solodiankina, 2008] .
It was just tutors who taught several generations of aristocrats that in fact were bilinguals: they perceived and used as the native language not [Nikshikova, 2007] . According to an undivided opinion of many researchers, the choice of foreign The set of foreign languages to be learnt in the USSR was relatively small: people mainly learnt German, English and French during the whole Soviet period in Russia [Pavlenko, 2008] .
Foreign language acquisition and linguistic personality development
The problems of the foreign languages learning (personal foreign languages learning)
seen from a perspective of the content of [Karpov, 2013] . In his earlier works, the analyst expresses the same view as V.S. Nikolskii [Nikolskii, 2010] and claims that the conceptualization of education in the ideas of "commodity" and "service" excludes from its didactic ground the methods and matters that form a creative personality characterized by the research attitude to the reality, i.e. the personality able to generate knowledge. Thus, the protagonist of the society "working" on the basis of knowledge appears to be out of such a "commodity" vision. The commodifcation of cognitive activities that has turned the knowledge into a commodity, a thing for commercial use, changes the way the education is organized (bureaucracy) and understood (economical pragmatism and commercial mimesis) [Karpov, 2012] . Talking about the problems of commodificational policy in foreign educational sphere, the researcher highlights the fact that the history of commercialization in European education begins from the 13 th century when the academical trade of education and knowledge (which in that time belonged to the God) through teaching, nevertheless, received the supreme sanction of the Church [Karpov, 2012: 87] . Later, the commodification strategies in education were and at proposing the field of the topical research problems and directions [Berdysheva, 2012] .
The literature survey taken up by S.V. Lebedeva productive scientific dialog formation [Aspers, Darr, Kohl, 2011] . There is the understanding that commodification is much flexible and conditioned process and, thus, its potential can be wider and are not determined on the "yes" or "no" principle [Berdysheva, 2012: 74] .
It is interesting to note that the consideration the English language as a good in modern Russia is not limited only by the Russian educational space. Thus, the language plays the same role in advertising texts (signs, labels, writings, designed magazines, etc), that is a direct consequence of globalization and globanglization.
As we see it, the English language 
